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I. METODOLOGIE

1.1 Introducere

Lo~

& In perioada septembrie - octombrie 2008 a fost realizat sondajul de audienta in UTA

Gagauzia.
1.2 Obiective

® Mdsurarea audientei pentru televiziune pentru UTA Gagauzia.

1.3 Metoda de masurare

= Masurarea audientei se va realiza pe baza metodei rememorarii audientei din ziua
precedenta (Day After Recall), la care apeleaza cele mai multe din sistemele de masurare
existente pe plan international. Tn vederea inregistrarii cat mai corecte, respondentji au fost
asistati prin reconstituirea principalelor activitati desfasurate de ei in cursul acestei zile, in
raport cu care au fost inregistrate intervalele de ascultare, vizionare sau publicatiile (citite,

rasfoite).

.4 Esantionare

®» Universul cercetarii a fost format din persoane de 15 ani si peste, rezidente in locuinte
neinstitutionalizate din localitatile urbane si rurale ale UTA Gagduzia.

= Culegerea datelor s-a efectuat pe parcursul a 4 saptamani (plus 1 sdptamana de rezerva),
in fiecare zi din sdptamana pentru tot acest interval de timp.

® Interviurile realizate in functie de ziua saptamanii.

i . Numar
Tip localitate chestionare
Luni 111
Marti 113
Miercuri 121
Joi 120
Vineri 118
Sambatd 120
Duminica 117
Total 820
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. . . Numar
Tip localitate Populatie chestionare
Municipiu 23.459 124
Urban 34.811 188
Rural > 5.000 locuitori 59.888 309
Rural < 5.000 locuitori 37.533 199
Total 155.711 820

€Ns

= Din cele 32 de localitati din UTA Gdgduzia, esantionul a cuprins 18 localitati (Municipiul,

ambele localitdti urbane, toate localitatile rurale peste 5.000 locuitori si 11 localitati rurale

sub 5.000 locuitori).
= Esantionarea s-a fdacut pe cote de varsta, sex conform datelor obtinute de la

Departamentul de Statisticd.

Municipiu (%) URBAN (%) RURAL >5000(%0) RURAL <5000(%)

Masc. | Fem. | Total | Masc. | Fem. | Total | Masc. | Fem. | Total | Masc. | Fem. | Total
15-19 8.9 6.5 15.3 9.6 9.6 19.1 10.4 9.4 19.7 11.6 10.6 | 22.1
20-29 10.5 8.1 18.5 9.0 8.0 17.0 11.3 11.0 22.3 8.5 10.6 | 19.1
30-39 10.5 9.7 20.2 8.0 8.0 16.0 6.1 7.1 13.3 6.5 8.0 14.6
40-49 7.3 105 | 17.7 9.0 8.5 17.6 6.8 7.8 14.6 7.5 7.0 14.6
50-59 7.3 8.1 15.3 7.4 8.5 16.0 7.1 7.4 14.6 7.5 6.5 14.1
60+ 4.0 8.9 12.9 6.4 8.0 14.4 6.8 8.7 15.5 7.5 8.0 15.6
TOTAL 48.4 | 51.6 | 100.0 | 49.5 | 50.5 | 100.0 | 485 | 51.5 | 100.0 | 49.2 | 50.8 | 100.0

® |ocalitdtile rurale incluse in esantion au fost selectate probabilistic.

®» Numarul de chestionare aferente fiecarei localitati selectate in esantion a fost stabilit

proportional cu populatia inregistrata in localitate la Recensamantul din Octombrie 2004

™ Localitdtile selectate in esantionul pentru realizarea sondajul de audienta TV acopera

intreaga arie geografica la nivelul UTA Gdgduzia.

®» Interviul s-a realizat numai cu persoanele care au fost selectate aleator in esantion, pe

baza unei proceduri care asigura reprezentativitatea la nivelul esantionului final.
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Il1. RAPORT ANALITIC - SECTIUNEA TELEVIZIUNE

11.1 Notorietatea canalelor TV cu acoperire in UTA Gagauzia
= Notorietatea canalelor TV cu acoperire in UTA Gagduzia

| |
Rossia (RTR) |ERAZ 35.1% A
6,2% 57 20 A
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b 1% 73.0% 8
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®» Notorietatea canalelor TV cu acoperire in UTA Gagauzia

; x1
Notorietate spontand — Notorietate Notorietate
Prima mentiune Alte mentiuni asistataz totalas
spontan
Pervii canal (ORT) 55.7 24.6 6.2 86.6
Rossia (RTR) 8.2 35.1 17.0 60.2
Moldova 1 6.2 22.2 22.9 51.3
TV Gagauzia (GRT) 2.8 19.3 22.6 44.6
NIT 5.1 23.9 11.7 40.7
REN TV 2.9 13.0 19.0 35.0
Eni Ai 3.2 7.0 17.7 27.8
Aiin - Aciic 0.5 2.0 5.4 7.8
Euro -TV 0.6 2.0 3.7 6.2
ATV (Bizim Aidinic) 0.2 0.9 3.4 4.5
2 Plus (Antena 1) 0.4 1.5 1.7 3.5
Vultelcom 0.2 2.1 1.2 3.5
TVK-24 0.1 1.1 1.3 2.6
VDT 0.0 0.7 0.4 1.1
HTB 2.1 15.0
CTC 3.2 20.1
THT 1.0 5.0
Sport 0.4 1.8
1+1 Ucraina 0.2 2.2
DTV 0.0 2.0
Discovery 0.1 1.5
MUZ TV 0.2 2.9
Altul 1.3 13.7
Total 100% 820 respondenti | 820 respondent;i 820 .
respondenti

/ Prima men¢iune este intrebare cu un singur raspuns. Alte men¢iuni, notorietatea asistata si notorietatea totala este
intrebare cu raspuns multiplu (sunt indicate doar valorile de ,,Da’’/

! Notorietate spontana (Spontaneous Recall) - Abilitatea unui respondent de a-si aminti nume sau evenimente fara
ajutorul intervievatorului sau procentul de persoane care citeaza in mod spontan marca, fara nici un alt indiciu din partea
recenzorului.

2 Notorietate asistata (Aided Recall) O tehnicad de cercetare prin care respondentul este ajutat intr-o oarecare masura
sa Isi aminteasca expunerea publicitara la unui produs sau la un anumit tip de media. Procentul de persoane care recunosc
marca dintr-o listd cuprinzand mai multe marci diferite, propusd de cercetdtor.

3 Notorietate a marcii - Gradul de recunoastere/ popularitatea (a) unei marci/ firme in randul publicului (clientii
potentiali, subiectii unei cercetdri prin sondaj etc.), expresie a renumelui sau celebritatii sale. Acest indicator se exprima sub
formd de procent din populatia totala care recunoaste marca/ firma/ personalitatea respectiva.
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® Notorietatea canalelor TV cu acoperire in UTA Gdgduzia

A " . ATV (Bizim - 2 Plus Pervii canal Rossia
% rand Aiin — Aciic Aidi(nic) Euro -TV Eni Ai (Antena 1) (ORT) (RTR)
Sex Masculin 8.0 4.0 7.0 25.4 3.0 86.5 59.4
Feminin 7.6 5.0 5.5 30.1 4.1 86.6 61.1
15-19 ani 6.9 6.3 8.8 32.5 4.4 85.0 63.8
20 - 29 ani 6.8 4.9 5.6 28.4 2.5 90.1 66.7
Grup de varstd 30 - 39 ani 9.6 5.6 7.2 24.8 4.8 91.2 68.8
40 - 49 ani 10.9 7.0 7.8 34.1 5.4 89.9 62.0
50 - 59 ani 9.0 1.6 3.3 24.6 1.6 88.5 57.4
60+ ani 4.1 0.8 4.1 20.5 2.5 73.8 39.3
Casétorit(3) 6.3 45 5.0 28.2 3.7 89.0 63.4
Divortat/4, Despértit/3 25.0 3.6 3.6 21.4 0.0 100.0 57.1
Situatia familiala Vaduv/a 7.4 1.5 1.5 22.1 0.0 69.1 30.9
Cuplu necasatorit 0.0 7.7 0.0 38.5 7.7 92.3 76.9
Nu a fost casatorit 9.3 5.3 10.5 28.7 4.5 85.0 61.9
Studii incomplete 7.8 3.8 4.6 29.6 3.6 85.6 54.4
Sc. generald, sc. Prof. 6.9 5.6 8.1 23.8 3.8 84.4 67.5
Studii Liceu, colegiu 10.3 0.0 10.3 28.2 5.1 94.9 61.5
Studii superioare 8.6 7.8 8.6 26.7 1.7 - -
Nu rdspund 0.0 0.0 20.0 0.0 20.0 40.0 40.0
Categoria AB (superior)4 8.4 6.9 7.6 24.4 2.3 85.5 64.1
Statut social Categoria C (mediu)5 8.0 5.0 6.0 26.1 4.5 85.4 57.8
Categoria DE (inferior)6 7.8 4.4 7.3 26.2 2.9 86.9 66.5
NS/NR 7.4 3.2 4.9 31.7 3.9 87.7 55.6
Mediu Urban 5.8 4.5 6.6 24.8 3.2 84.7 56.7
Rural ' 45 5.0 37.2 45 925 71.4
Rusa 5.2 10.1 23.5 3.9 85.7 63.8
Limba vorbité in familie Gagéuzé 7.8 4.4 3.6 30.7 3.6 88.6 58.9
Alta 2.6 0.0 7.9 26.3 0.0 68.4 47.4
Limba in care prefera RES‘? - 9.1 52 55 29.1 3.4 90.0 64.7
priveasch canale TV Gégauzd 16.7 4.2 2.8 27.8 2.8 84.7 56.9
Alta 0.5 2.7 9.6 24.1 4.3 77.0 48.1
Total 7.8 4.5 6.2 27.8 3.5 86.6 60.2

/in tabel sunt indicate raspunsurile de ,,Da”/

4 Categoria AB (superior): manageri , directori si profesionisti, specialisti
5 Categoria C (mediu): muncitori necalificati, angajati ce presteaza munca nemanuald"
6 Categoria DE (inferior): angajati ce presteaza o munca manuala necalificata si alte categorii de angajati cu educatie redusa
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® Notorietatea canalelor TV cu acoperire in UTA Gagduzia ... continuare

Sondaj de audienta

UTA Gagauzia

% rand RENTV | Moldova 1 NIT Tvk-24 | TV ?gg?;’z'a VDT | Vultelcom
Sex Masculin 35.4 51.4 41.1 2.0 45.1 1.5 2.7
Feminin 34.6 51.3 40.3 3.1 44.2 0.7 4.3
15 - 19 ani 46.3 46.9 45.6 1.9 43.1 1.9 3.8
20 - 29 ani 41.4 46.3 44.4 2.5 43.8 1.9 3.7
Grup de varsts 30 - 39 ani 41.6 56.8 44.0 2.4 48.8 0.0 2.4
40 - 49 ani 39.5 52.7 45.7 3.1 45.7 0.0 3.1
50 - 59 ani 23.0 59.0 36.9 4.9 52.5 1.6 4.1
60+ ani 12.3 49.2 24.6 0.8 34.4 0.8 4.1
C3s&torit(3) 34.1 56.5 41.6 2.6 48.5 1.1 3.7
Divortat/3, Despartit/3 50.0 60.7 42.9 3.6 39.3 0.0 0.0
Situatia familiald Vaduv/a 8.8 33.8 25.0 0.0 32.4 0.0 2.9
Cuplu necdsdtorit 61.5 61.5 7.7 0.0 61.5 0.0 0.0
Nu a fost casatorit - 44.9 - 3.2 40.5 1.6 4.0
Studii incomplete 30.4 49.2 39.6 2.8 43.0 1.0 2.4
Sc. general3, sc. Prof. 43.1 52.5 33.1 3.1 50.0 1.3 5.0
Studii Liceu, colegiu 41.0 64.1 61.5 0.0 48.7 2.6 5.1
Studii superioare 43.1 56.0 50.0 1.7 44.8 0.0 6.0
Nu r&spund 0.0 20.0 20.0 0.0 0.0 20.0 0.0
Categoria AB (superior) 37.4 54.2 40.5 3.1 35.9 0.8 2.3
Statut social Categoria C (mediu) 29.6 50.8 37.7 3.5 42.7 0.5 3.0
Categoria DE (inferior) 38.8 55.8 30.6 1.0 49.5 0.5 1.9
NS/NR 34.9 47.2 50.4 2.8 46.5 2.1 5.6
Medil Urban 31.1 49.9 34.6 2.1 38.2 0.6 4.0
Rural 47.2 55.8 59.8 4.0 64.8 2.5 2.0
. - Rusé 40.4 51.1 35.5 2.9 36.2 0.7 6.8
gm%vorb'ta N Gagauza 32.2 52.2 45.1 2.1 52.0 15 1.5
Alta 26.3 42.1 28.9 5.3 21.1 0.0 2.6
Limba in care Rus3 39.4 55.8 41.2 2.5 48.1 0.5 4.3
preferd priveasca Gagauza 26.4 43.1 51.4 0.0 47.2 56 0.0
canale TV Alta 25.1 41.2 35.3 3.7 33.2 1.1 2.7
Total 35.0 51.3 40.7 2.6 44.6 1.1 3.5

/n tabel sunt indicate raspunsurile de ,,Da”/
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11.2.1 AUDIENTA TV LA NIVELUL UNITATEA TERITORIAL- ADMINISTRATIVA GAGAUZIA

UTA Gagauzia

Living ideas

Total 79.6 127255 92.1 | 147133 100 220.2 13.5 | 21568 74.6 119265 100 139.9 43.5 69583.6
Aiin Aciic 0.4 585 1.3 2144 0.1 45.0 0.1 20 0.2 390 0.1 45.0 0.1 73.1
ATV (Bizim Aidinic) 0.4 585 15 2339 0.4 190.0 0.1 86 0.4 585 0.4 110.0 0.2 268.0
Euro TV 0.7 1169 2.2 3508 0.3 82.5 0.0 73 0.4 585 0.2 65.0 0.1 158.3
Eni Ai 2.9 4677 10.4 16565 1.3 76.9 0.2 275 2.0 3118 1.2 64.7 0.5 840.4
2 Plus (Antena 1) 0.9 1364 1.3 2144 0.3 68.6 0.0 73 0.6 974 0.4 69.0 0.2 280.1
Pervii canal (ORT) 65.7 105039 81.6 130373 50.9 135.9 6.9 10989 56.1 89644 52.8 98.3 23.0 36722.3
Rossia (RTR) 23.0 36832 42.6 68012 11.7 89.1 1.6 2527 17.3 27673 11.8 71.2 5.1 8209.2
REN TV 6.7 10718 16.8 26893 3.1 81.0 0.4 664 4.4 7016 2.5 59.6 1.1 1741.7
Moldova 1 10.2 16370 24.8 39560 3.7 62.7 0.5 786 8.9 14226 4.8 55.9 2.1 3312.9
NIT 10.0 15980 26.8 42873 5.4 95.1 0.7 1166 7.1 11303 4.6 68.5 2.0 3227.7
TVK 24 1.0 1559 0.9 1364 0.3 60.0 0.1 71 0.5 780 0.2 37.5 0.1 121.8
TV Gagauzia (GRT) 7.2 11498 22.2 35468 3.2 78.3 0.4 689 5.6 8964 3.1 58.4 1.4 2180.2
VDT 0.2 390 0.6 974 0.1 60.0 0.1 19 0.2 390 0.1 60.0 0.1 97.4
Vultelcom 0.1 195 1.8 2923 0.1 30.0 0.1 4 0.1 195 0.0 30.0 0.1 24.4
HTB 7.8 12472 12.7 20267 4.1 91.6 0.6 880 6.2 9939 4.3 71.5 1.9 2959.7
CTC 14.0 22411 19.0 30401 9.6 120.1 13 2068 10.4 16565 9.3 93.9 4.1 6479.7
TNT 2.0 3118 4.6 7405 0.9 82.5 0.1 197 1.2 1949 0.7 60.0 0.3 487.2
Sport 0.6 974 1.6 2533 0.3 99.0 0.1 74 0.6 974 0.4 63.0 0.2 255.8
1+1 Ucraina 0.7 1169 1.7 2728 0.3 65.0 0.1 58 0.4 585 0.2 60.0 0.1 146.2
DTV 0.4 585 1.1 1754 0.1 65.0 0.1 29 0.2 390 0.1 52.5 0.1 85.3
Discovery 0.5 780 1.2 1949 0.2 75.0 0.1 45 0.2 390 0.2 105.0 0.1 170.5
MUZ TV 1.7 2728 2.9 4677 1.1 114.6 0.1 236 0.7 1169 0.4 62.5 0.2 304.5
Alt post 3.9 6236 11.2 17929 2.4 108.3 0.3 538 2.7 4287 2.0 77.7 0.9 1437.2

/ PT = Prime Time 219:00-22:59. Datele sunt calculate din esantionul total/

! Daily Reach ( % si mii persoane) (Penetrarea neté, alte denumiri — Net reach, Unduplicated Reach, Audienta neté zilnicd): prezintd numdrul de persoane care a vizionat INTR-O ZI minim 5 minute un

program tv.

® Weekly Reach ( % si mii persoane) prezintd numarul de persoane care au vizionat cel putin o dat3 intr-o sdptdmana obisnuitd (medie) un program tv (persoane neduplicate expuse minim 5 minute in

decursul SAPTAMINII obisnuite ).

° Market Share (partea de piata/cota de piatd) reprezintd procentul din volumul total de vizionare (numarul total de sferturi de ord vizionate) ce revine fiecdrui post tv.

1 Average Time Spent - Durata medie a viziondrii exprimatd in minute reprezintd timpul petrecut in medie de un telespectator pe un post (sau pe toate).
" Average Quarter Rating (AQR) (Rating-ul unui sfert de ord mediu/Audienta zilnica bruta pe sfert de ord) reprezinté procentul din populatie care vizioneaza televizorul sau un anumit post tv intr-un ,sfert de

ord mediu”.

10
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11.2.2 AUDIENTA TV LA NIVEL URBAN - UTA GAGAUZIA

Sondaj de audienta

UTA Gagauzia
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€ns

DR DR WR WR MS ATS AQR AQR E—FZ PT DR I\F;I—g PT ATS AF())TR PT AQR

(20) (000) (%0) (000) (20) (min.) (%0) (000) (%) (000) (%) (min.) (%) (000)
Total 76.5 92567 91.5 | 110691 100 210.8 12.4 | 15023 | 71.8 | 86916 | 1000 138.1 41.4 50047
Aiin Aciic 0.3 390 0.8 974 0.1 45.0 0.1 13 0.3 390 0.1 45.0 0.1 73
ATV (Bizim Aidinic) 0.3 390 1.4 1754 0.5 270.0 0.1 81 0.3 390 0.5 150.0 0.2 244
Euro TV 0.8 974 2.7 3313 0.4 81.0 0.1 60 0.3 390 0.2 75.0 0.1 122
Eni Ai 2.9 3508 11.0 13252 1.4 80.0 0.2 215 1.8 2144 1.2 66.8 0.5 597
2 Plus (Antena 1) 0.8 974 1.4 1754 0.4 72.0 0.1 55 0.6 780 0.5% 71.3 0.2 231
Pervii canal (ORT) 61.7 74638 79.9 96660 47.0 122.8 5.8 7069 53.1 64310 50.2 93.7 20.7 25103
Rossia (RTR) 22.7 27478 40.7 49304 12.0 85.4 1.5 1811 17.6 21242 12.8 72.4 5.3 6407
REN TV 5.6 6821 16.4 19878 2.7 76.7 0.3 399 3.5 4287 2.0 55.9 0.8 999
Moldova 1 9.8 11888 26.4 31960 4.0 65.7 0.5 594 8.4 10134 4.9 58.3 2.0 2460
NIT 7.6 9159 22.7 27478 4.5 96.4 0.6 675 5.5 6626 3.8 69.3 1.6 1912
TVK 24 1.0 1169 0.6 780 0.4 60.0 0.1 53 0.5 585 0.1 30.0 0.1 73
TV Gagauzia (GRT) 7.6 9159 20.1 24360 3.8 80.1 0.5 563 6.3 7600 3.8 59.2 1.5 1876
VDT 0.3 390 0.3 390 0.1 60.0 0.1 19 0.3 390 0.2 60.0 0.1 97
Vultelcom 0.2 195 2.1 2533 0.1 30.0 0.1 4 0.2 195 0.1 30.0 0.1 24
HTB 8.7 10523 13.8 16760 51 94.7 0.6 766 6.6 7990 4.8 72.4 2.0 2412
CTC 15.8 19098 21.4 25919 12.1 123.5 15 1810 11.3 13641 11.0 96.6 4.5 5493
TNT 1.6 1949 4.0 4872 0.8 82.5 0.1 124 1.3 1559 0.7 56.3 0.3 365
Sport 0.5 585 11 1364 0.2 80.0 0.1 37 0.5 585 0.3 60.0 0.1 146
1+1 Ucraina 1.0 1169 1.8 2144 0.4 65.0 0.1 58 0.5 585 0.3 60.0 0.1 146
DTV 0.5 585 1.0 1169 0.2 65.0 0.1 29 0.3 390 0.2 52.5 0.1 85
Discovery 0.6 780 1.3 1559 0.3 75.0 0.1 45 0.3 390 0.3 105.0 0.1 171
MUZ TV 1.9 2339 2.9 3508 15 123.8 0.2 217 0.8 974 0.6 69.0 0.2 280
Alt post 3.4 4092 10.5 12667 2.1 97.9 0.3 325 2.1 2533 1.4 64.6 0.6 731

/ PT = Prime Time 19:00-22:59. Datele sunt calculate din esantionul total/

12 prime Time - Intervalul orar in care posturile de radio se bucura de o audienta maxima. Impactul mesajelor publicitare difuzate in acest interval de timp este cel mai ridicat, dar si tarifele
percepute sunt cele mai mari.

11
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11.2.3 AUDIENTA TV LA NIVEL RURAL - UTA GAGAUZIA

Sondaj de audienta

UTA Gagauzia

Living ideas

>ENS

DR DR WR WR MS ATS AQR AQR g—Fl—Q PT DR I\F;I—g PT ATS A%TR PT AQR

(%0) (000) (%0) (000) (%0) (min.) (%0) (000) (%) (000) (%) (min.) (%) (000)
Total 89.4 34688 94.0 36442 100 245.6 16.9 6545 83.4 | 32350 100 144.9 50.4 19537
Aiin Aciic 0.5 195 3.0 1169 0.1 45.0 0.1 7 0.0 0 0.0 0.0 0.0 0
ATV (Bizim Aidinic) 0.5 195 15 585 0.1 30.0 0.1 5 0.5 195 0.1 30.0 0.1 24
Euro TV 0.5 195 0.5 195 0.2 90.0 0.1 13 0.5 195 0.2 45.0 0.1 37
Eni Ai 3.0 1169 8.5 3313 0.9 67.5 0.2 60 2.5 974 1.2 60.0 0.6 244
2 Plus (Antena 1) 1.0 390 1.0 390 0.3 60.0 0.1 18 0.5 195 0.2 60.0 0.1 49
Pervii canal (ORT) 78.4 30401 86.9 33714 60.0 168.0 10.1 3920 65.3 25334 59.5 110.1 30.0 11620
Rossia (RTR) 24.1 9354 48.2 18708 11.0 100.0 1.8 717 16.6 6431 9.2 67.3 4.6 1803
REN TV 10.1 3898 18.1 7016 4.0 88.5 0.7 265 7.0 2728 3.8 65.4 1.9 743
Moldova 1 11.6 4482 19.6 7600 2.9 54.8 0.5 192 10.6 4092 4.4 50.0 2.2 853
NIT 17.6 6821 39.7 15395 7.5 93.4 1.3 490 12.1 4677 6.7 67.5 3.4 1315
TVK 24 1.0 390 1.5 585 0.3 60.0 0.1 18 0.5 195 0.2 60.0 0.1 49
TV Gagauzia (GRT) 6.0 2339 28.6 11108 2.0 71.3 0.3 126 3.5 1364 1.6 53.6 0.8 304
VDT 0.0 0 1.5 585 0.0 0.0 0.0 0 0.0 0 0.0 0.0 0.0 0
Vultelcom 0.0 0 1.0 390 0.0 0.0 0.0 0 0.0 0 0.0 0.0 0.0 0
HTB 5.0 1949 9.0 3508 1.7 75.0 0.3 114 5.0 1949 2.8 67.5 1.4 548
CTC 8.5 3313 11.6 4482 3.9 100.6 0.7 258 7.5 2923 5.0 81.0 2.5 987
TNT 3.0 1169 6.5 2533 1.1 82.5 0.2 73 1.0 390 0.6 75.0 0.3 122
Sport 1.0 390 3.0 1169 0.6 127.5 0.1 37 1.0 390 0.6 67.5 0.3 110
1+1 Ucraina 0.0 0 1.5 585 0.0 0.0 0.0 0 0.0 0 0.0 0.0 0.0 0
DTV 0.0 0 1.5 585 0.0 0.0 0.0 0 0.0 0 0.0 0.0 0.0 0
Discovery 0.0 0 1.0 390 0.0 0.0 0.0 0 0.0 0 0.0 0.0 0.0 0
MUZ TV 1.0 390 3.0 1169 0.3 60.0 0.0 18 0.5 195 0.1 30.0 0.1 24
Alt post 5.5 2144 13.6 5262 3.2 128.2 0.6 214 4.5 1754 3.6 96.7 1.8 706

/ PT = Prime Time 19:00-22:59. Datele sunt calculate din esantionul total/
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Charting the uncharted

Sondaj de audienta

UTA Gagauzia

11.3 AUDIENTA TV - ZILE ALE SAPTAMANI I

Luni Marti
PT DR PT DR PTMS | PTATS PT AQR | PTAQR | PTDR PT DR PT MS PT ATS PT AQR | PT AQR

(20) (000) (20) (min.) (20) (000) (20) (000) (20) (min.) (20) (000)
Total 77.9 17149 100 139.6 45.4 9975 76.9 18124 100 133.7 42.4 9988
Aiin Aciic 0.0 0 0.0 0.0 0.0 0 0.0 0 0.0 0.0 0.0 0
ATV (Bizim Aidinic) 0.0 0 0.0 0.0 0.0 0 0.0 0 0.0 0.0 0.0 0
Euro TV 0.0 0 0.0 0.0 0.0 0 0.0 0 0.0 0.0 0.0 0
Eni Ai 1.8 390 1.0 60.0 0.4 97 2.5 585 1.7 60.0 0.6 134
2 Plus (Antena 1) 1.8 390 1.1 67.5 0.5 110 0.0 0 0.0 0.0 0.0 0
Pervii canal (ORT) 54.0 11888 51.0 102.8 23.1 5091 57.0 13447 58.4 90.4 21.3 5018
Rossia (RTR) 16.8 6971 10.5 67.9 4.8 1047 19.0 4482 154 71.7 5.5 1303
REN TV 6.2 1364 2.9 51.4 1.3 292 5.8 1364 2.8 42.9 1.0 231
Moldova 1 5.3 1169 2.6 52.5 1.2 256 14.9 3508 9.1 54.2 3.4 792
NIT 5.3 1169 3.5 72.5 1.6 353 8.3 1949 7.6 81.0 2.7 646
TVK 24 0.0 0 0.0 0.0 0.1 0 0.8 195 0.3 30.0 0.1 24
TV Gagauzia (GRT) 6.2 1364 2.7 47.1 1.2 268 6.6 1559 3.2 43.1 1.2 280
VDT 0.0 0 0.0 0.0 0.0 0 1.7 390 11 60.0 0.4 97
Vultelcom 0.0 0 0.0 0.0 0.0 0 0.0 0 0.0 0.0 0.0 0
HTB 6.2 1364 3.4 60.0 1.5 341 5.8 1364 6.0 92.1 2.1 487
CTC 14.2 3118 12.7 97.5 5.8 1267 11.6 2728 9.0 68.6 3.5 816
TNT 0.9 195 0.9 105.0 0.4 85 0.0 0 0.0 0.1 0.0 0
Sport 0.9 195 0.5 60.0 0.2 49 0.8 195 1.0 105.0 0.3 73
1+1 Ucraina 1.8 390 1.0 60.0 0.4 97 0.0 0 0.0 0.0 0.1 12
DTV 0.9 195 0.4 45.0 0.2 37 0.0 0 0.0 0.0 0.0 0
Discovery 0.0 0 0.0 0.0 0.0 0 0.0 0 0.0 0.0 0.0 0
MUZ TV 0.9 195 0.4 45.0 0.2 37 0.0 0 0.0 0.0 0.0 0
Alt post 4.4 974 5.5 135.0 2.5 548 0.8 195 0.7% 75.0 0.3 73

/ PT = Prime Time 19:00-22:59. Datele sunt calculate din esantionul obyinut pentru fiecare zi a SAPTAMINII
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Charting the uncharted

Sondaj de audienta

UTA Gagauzia

Living ideas

NS

—a -

AUDIENTA TV - ZILE ALE SAPTAMANII ... CONTINUARE
Miercuri Joi
PT DR PT DR PT MS PT ATS PT AQR PT AQR PT DR PT DR PT MS PT ATS PT AQR PT AQR

(20) (000) (20) (min.) (20) (000) (20) (000) (%0) (min.) (20) (000)
Total 75.8 17734 100 147.4 45.0 10682 78.0 17929 100 134.5 43.4 9988
Aiin Aciic 0.8 195 0.3 45.0 0.2 37 0.0 0 0.0 0.0 0.0 0
ATV (Bizim Aidinic) 0.8 195 0.2 30.0 0.1 24 0.8 195 1.0 120.0 0.4 85
Euro TV 0.8 195 0.4 60.0 0.2 49 0.0 0 0.0 0.0 0.0 0
Eni Ai 2.5 585 1.5 65.0 0.7 158 0.8 195 0.6 75.0 0.3 73
2 Plus (Antena 1) 0.8 195 0.6 75.0 0.2 61 0.0 0 0.0 0.0 0.0 0
Pervii canal (ORT) 59.2 13836 47.3 89.4 21.7 5079 58.5 13447 54.8 98.3 23.9 5505
Rossia (RTR) 30.0 7016 19.0 70.8 8.6 1998 15.3 3508 9.9 68.3 4.2 974
REN TV 5.0 1169 2.7 60.0 1.2 292 2.5 585 1.1 45.0 0.5 122
Moldova 1 9.2 2144 4.0 49.1 1.5 378 11.0 2533 7.0 66.9 2.9 658
NIT 5.8 1364 2.7 51.4 0.9 280 5.1 1169 4.0 82.5 1.6 378
TVK 24 0.0 0 0.0 0.0 0.0 0 0.0 0 0.0 0.0 0.0 0
TV Gagauzia (GRT) 5.8 1364 3.4 64.3 1.5 353 4.2 974 2.8 69.0 1.2 268
VDT 0.0 0 0.0 0.0 0.0 0 0.0 0 0.0 0.0 0.0 0
Vultelcom 0.0 0 0.0 0.0 0.0 0 0.0 0 0.0 0.0 0.0 0
HTB 6.7 1559 4.1 69.4 1.8 402 5.1 1169 3.6 75.0 1.6 365
CTC 9.2 2144 7.0 85.9 3.4 816 11.9 2728 13.1 115.7 5.8 1340
TNT 3.3 780 1.7 56.3 0.7 183 1.7 390 0.7 45.0 0.3 73
Sport 1.7 390 0.9 60.0 0.4 97 0.8 195 0.2 30.0 0.1 24
1+1 Ucraina 0.0 0 0.0 0.0 0.1 12 0.0 0 0.0 0.0 0.1 12
DTV 0.0 0 0.0 0.0 0.0 0 0.0 0 0.0 0.0 0.0 0
Discovery 0.8 195 1.3 180.0 0.6 146 0.0 0 0.0 0.0 0.0 0
MUZ TV 1.7 390 0.9 60.0 0.4 97 1.7 390 0.7 45.0 0.3 61
Alt post 3.3 780 1.9 63.8 0.9 219 1.7 390 0.4 22.5 0.2 49

/ PT = Prime Time 19:00-22:59. Datele sunt calculate din esantionul obyinut pentru fiecare zi a SAPTAMANII
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Charting the uncharted

Sondaj de audienta

UTA Gagauzia

Living ideas

NS

—a -

AUDIENTA TV - ZILE ALE SAPTAMANII ... CONTINUARE
Vineri Sambata
PT DR PT DR PT MS PT ATS PT AQR PT AQR PT DR PT DR PT MS PT ATS PT AQR PT AQR

(%) (000) (%) | (min.) (%) (000) (%) | (000) (%) (min.) (%) (000)
Total 74.2 17344 100 143.1 43.8 10243 68.4 15590 100 146.4 41.3 9427
Aiin Aciic 0.0 0 0.0 0.0 0.0 0 0.0 0 0.0 0.0 0.0 0
ATV (Bizim Aidinic) 0.0 0 0.0 0.0 0.0 0 0.9 195 1.5 180.0 0.6 146
Euro TV 0.8 195 0.7 90.0 0.3 73 0.0 0 0.0 0.0 0.0 0
Eni Ai 2.5 585 1.3 55.0 0.6 146 0.9 195 0.5 60.0 0.3 61
2 Plus (Antena 1) 0.0 0 0.0 0.0 0.0 0 0.0 0 0.0 0.0 0.0 0
Pervii canal (ORT) 53.3 12472 47.8 95.2 21.0 4908 55.6 12667 62.7 113.1 25.7 5871
Rossia (RTR) 20.0 4677 13.8 73.1 5.8 1364 10.3 2339 8.8 86.3 3.6 816
REN TV 3.3 780 2.6 82.5 1.1 268 0.9 195 0.5 60.0 0.3 61
Moldova 1 10.0 2339 3.9 41.3 1.7 390 6.0 1364 5.0 83.6 2.0 451
NIT 12.5 2923 6.1 52.0 2.5 585 7.7 1754 45 58.3 1.7 390
TVK 24 0.8 195 0.5 60.0 0.2 49 1.7 390 0.5 30.0 0.2 49
TV Gagauzia (GRT) 6.7 1559 4.2 67.5 1.9 438 4.3 974 2.9 69.0 1.2 268
VDT 0.0 0 0.0 0.0 0.0 0 0.0 0 0.0 0.0 0.0 0
Vultelcom 0.0 0 0.0 0.0 0.0 0 0.0 0 0.0 0.0 0.0 0
HTB 7.5 1754 3.7 51.7 1.6 365 7.7 1754 5.2 68.3 2.1 475
CTC 11.7 2728 11.4 103.9 5.2 1218 6.8 1559 5.5 80.6 2.5 560
TNT 0.8 195 0.5 60.0 0.2 49 0.9 195 0.8 90.0 0.3 73
Sport 0.0 0 0.0 0.0 0.0 0 0.0 0 0.0 0.0 0.0 0
1+1 Ucraina 0.8 195 0.5 60.0 0.3 61 0.0 0 0.0 0.0 0.1 12
DTV 0.0 0 0.0 0.0 0.0 0 0.9 195 0.5 60.0 0.2 49
Discovery 0.0 0 0.0 0.0 0.0 0 0.0 0 0.0 0.0 0.0 0
MUZ TV 0.8 195 0.9 120.0 0.4 97 0.0 0 0.0 0.0 0.0 0
Alt post 4.2 974 2.1 54.0 1.0 231 1.7 390 0.9 52.5 0.6 146

/ PT = Prime Time 19:00-22:59. Datele sunt calculate din esantionul obyinut pentru fiecare zi a SAPTAMINII
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Charting the uncharted

Sondaj de audienta

Living ideas

UTA Gagauzia

AUDIENTA TV - ZILE ALE SAPTAMINII ... CONTINUARE
Duminica
PT DR PT DR PT MS PT ATS PT AQR PT AQR

(%0) (000) (%0) (min.) (%0) (000)
Total 71.2 15395 100 135.2 40.0 8648
Aiin Aciic 0.9 195 0.4 45.0 0.2 37
ATV (Bizim Aidinic) 0.0 0 0.0 0.0 0.0 0
Euro TV 0.9 195 0.4 45.0 0.2 37
Eni Ai 2.7 585 2.2 80.0 0.9 195
2 Plus (Antena 1) 1.8 390 1.3 67.5 0.5 110
Pervii canal (ORT) 55.0 11888 57.6 100.8 23.0 4969
Rossia (RTR) 9.0 1949 5.6 60.0 2.4 512
REN TV 7.2 1559 5.6 75.0 2.1 463
Moldova 1 5.4 1169 2.8 50.0 1.1 231
NIT 4.5 974 5.3 114.0 2.0 438
TVK 24 0.0 0 0.0 0.0 0.0 0
TV Gagauzia (GRT) 5.4 1169 3.1 55.0 1.2 268
VDT 0.0 0 0.0 0.0 0.0 0
Vultelcom 0.9 195 0.3 30.0 0.1 12
HTB 4.5 974 4.6 99.0 1.7 378
CTC 7.2 1559 7.4 99.4 3.3 706
TNT 0.9 195 0.3 30.0 0.1 24
Sport 0.0 0 0.0 0.0 0.0 0
1+1 Ucraina 0.0 0 0.0 0.0 0.1 12
DTV 0.0 0 0.0 0.0 0.0 0
Discovery 0.9 195 0.3 30.0 0.1 24
MUZ TV 0.0 0 0.0 0.0 0.0 0
Alt post 2.7 585 2.7 95.0 1.1 231

/ PT = Prime Time 19:00-22:59. Datele sunt calculate din esantionul obyinut pentru fiecare zi a SAPTAMINII

NS

———
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Charting the uncharted

Sondaj de audienta

11.4 AUDIENTA TV — INTERVALE ORARE
/Intervalul 05:00-10:59/Posturile: Aiin - Aciic, ATV (Bizim Aidinic), Euro -TV, Eni Ai, 2 Plus (Antena 1), Pervii canal (ORT), Rossia (RTR), REN TV, Moldova 1, NIT

TVK-24, TV Gagauzia (GRT)/

UTA Gagauzia

o ATV . Pervii . TV
Total | \10° | (Bizim | F4O7 ) ( AﬁtZL“as y ~ canal Fggi‘;';" e Mo'iova NIT | TVK-24 | Gagauzia
Aidinic) (ORT) (GRT)
PT DR(%6) (05:00-06:59) 4.8 | 0.0 0.0 0.0 | 0.0 0.0 3.4 04 | 00 0.1 0.0 | 01 0.0
PT DR (05:00-06:59) 7600 | 0 0 0 0 0 5457 585 | 0 195 0 195 0
PT MS (05:00-06:59) 100 | 0.0 0.0 0.0 | 00 0.0 70.5 57 | 00 | 33 0.0 | 16 0.0
PT AQR (%6 )(05:00-06:59) | 1.9 | 0.0 0.0 0.0 | 0.0 0.0 1.3 01 | 00 01 0.0 | 00 0.0
PT AQR (05:00-06:59) 2972 | 0 0 0 0 0 2095 171 | 0 o7 0 49 0
PT ATS (05:00-06:59) 71.9 | 0.0 0.0 0.0 | 0.0 0.0 734 | 850 | 0.0 | 150 | 0.0 | 0.0 0.0
PT DR(%) (07:00-07:59) 85 | 0.0 0.0 0.0 | 01 0.0 6.1 0.9 | 00 0.1 0.2 | 0.0% | 0.1%
PT DR (07:00-07:59) 13641 | 0 0 0 | 195 0 9744 | 1364 | 0 195 | 390 0 195
PT MS (07:00-07:59) 100 | 0.0 0.0 0.0 | 1.1 0.0 73.3 91 | 00 05 27 | 00 0.5%
PT AQR(%) (07:00-07:59) | 5.7 | 0.0 0.0 0.0 | 01 0.0 4.2 05 | 00 01 0.2 | 00 0.0%
PT AQR (07:00-07:59) 9111 | 0 0 0 97 0 6675 828 | 0 49 244 0 49
PT ATS (07:00-07:59) 401 | 00 | 00 0.0 | 30.0 0.0 41.1 36.4 | 00 | 150 | 375 | 0.0 15.0
PT DR(%6) (08:00-08:59) 7.6 | 0.0 0.0 01 | 0.2 0.0 4.8 09 | 00 01 01 | 01 0.6
PT DR (08:00-08:59) 12082 | 0 0 195 | 390 0 7600 | 1364 | 0 195 | 195 | 195 974
PT MS (08:00-08:59) 100 | 0.0 0.0 1.6 | 38 0.0 58.5 148 | 00 | 05 11 | 16 8.7
PT AQR (%) (08:00-08:59) | 5.6 | 0.0 0.0 01 | 02 0.0 3.3 0.8 | 00 01 01 | o1 0.5
PTAQR (08:00-08:59) 8916 | 0 0 146 | 341 0 5213 | 1315 | 0 49 97 | 146 780
PT ATS (08:00-08:59) 49.8 | 0.0 0.0 | 300 | 450 0.0 476|433 | 0.0 | 60.0 | 60.0 | 525 50.0
PT DR(%) (09:00-09:59) 84 | 00 0.0 0.1 | 00 0.0 5.0 11 | 00 | 0.1 0.2 | 02 0.7
PT DR (09:00-09:59) 13447 | 0 0 195 | 0 0 7990 | 1754 | 0 195 | 390 | 390 1169
PT MS (09:00-09:59) 100 | 0.0 0.0 0.9 | 00 0.0 56.8 114 | 00 | 17 35 | 31 8.7
PT AQR(%) (09:00-09:59) | 7.0 | 0.0 0.0 0.1 | 00 0.0 4.0 0.8 | 00 0.1 0.2 | 02 0.6
PT AQR (09:00-09:59) 11157 | 0 0 97 0 0 6334 | 1267 | 0 195 | 390 | 341 974
PT ATS (09:00-09:59) 47.8 | 0.0 0.0 | 600 | 0.0 0.0 49.7 | 436 | 0.0 42.5 | 60.0 42.0
PT DR(%6) (10:00-10:59) 85 | 0.0 0.0 01 | 0.0 0.0 4.3 13 | 00 | 00 0.7 | 01 0.6
PT DR (10:00-10:59) 13641 | 0 0 195 | 0 0 6821 | 2144 | 0 0 1169 | 195 974
PT MS (10:00-10:59) 100 | 0.0 0.0 1.8 | 0.0 0.0 52.0 143 | 00 | 00 76 | 18 6.3
PT AQR (%) (10:00-10:59) | 6.8 | 0.0 0.0 01 | 00 0.0 3.5 1.0 | 00 | 00 05 | 01 0.4
PTAQR (10:00-10:59) 10864 | 0 0 195 | 0 0 5651 | 1559 | 0O 0 828 | 195 682
PT ATS (10:00-10:59) 47.8 | 0.0 0.0 | 600 | 0.0 0.0 49.7 | 436 | 00 |00 | 425 | 60.0 42.0
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Charting the uncharted

TVK-24, TV Gagauzia (GRT)/

Sondaj de audienta

UTA Gagauzia

AUDIENTA TV — INTERVALE ORARE ... CONTINUARE
/Intervalul 11:00-15:59/Posturile: Aiin - Aciic, ATV (Bizim Aidinic), Euro -TV, Eni Ai, 2 Plus (Antena 1), Pervii canal (ORT), Rossia (RTR), REN TV, Moldova 1, NIT

o ATV . Pervii . TV
Total AA‘IcI:?Tc_ (Bizim Elfl_r\i) ) EAr:| ( Arftzlnu; 1 canal I?F?_SI_SF;‘)"‘ RTEVN Moliova NIT | TVK-24 | Gagauzia
Aidinic) (ORT) (GRT)

PT DR(%) (11:00-11:59) 8.4 0.0 0.1 01 | o1 0.0 3.8 12 | 09 0.2 0.6 0.2 0.1
PT DR (11:00-11:59) 13447 0 195 195 195 0 6041 1949 1364 390 974 390 195
PT MS (11:00-11:59) 100 0.0 1.8 1.8 1.8 0.0 40.4 11.0 9.6 3.1 5.7 2.6 1.8
PT AQR (% )( 11:00-11:59) | 7.0 0.0 0.1 01 | 01 0.0 2.8 08 | 07 0.2 0.4 0.2 0.1
PT AQR (11:00-11:59) 11108 0 195 195 195 0 4482 1218 1072 341 633 292 195
PT ATS (11:00-11:59) 49.6 0.0 60.0 60.0 60.0 0.0 44.5 37.5 47.1 52.5 39.0 45.0 60.0
PT DR(%0) (12:00-12:59) 8.8 0.0 0.1 0.1 0.0 0.0 4.1 1.3 0.6 0.2 1.1 0.0 0.1
PT DR (12:00-12:59) 14031 0 195 195 0 0 6626 2144 974 390 1754 0 195
PT MS (12:00-12:59) 100 0.0 1.6 1.6 0.0 0.0 43.9 13.8 6.9 2.4 11.8 0.0 1.6
PT AQR(%) (12:00-12:59) | 7.5% | 0.0 0.1 01 | 0.0 0.0 3.3 10 | 05 0.2 0.9 0.0 0.1
PT AQR (12:00-12:59) 11985 0 195 195 0 0 5262 1656 828 292 1413 0 195
PT ATS (12:00-12:59) 51.3 0.0 60.0 60.0 0.0 0.0 47.6 46.4 51.0 45.0 48.3 0.0 60.0
PT DR(%) (13:00-13:59) 8.9 0.0 0.1 00 | 01 0.1 4.6 11 | 06 0.0 0.6 0.0 0.1
PT DR (13:00-13:59) 14226 0 195 0 195 195 7405 1754 974 0 974 0 195
PT MS (13:00-13:59) 100 0.0 1.7 0.0 0.9 1.3 50.9 10.8 6.9 0.0 6.9 0.0 0.9
PT AQR (%) (13:00-13:59) | 7.1 0.0 0.1 00 | 0.1 0.1 3.6 08 | 05 0.0 0.5 0.0 0.1
PTAQR (13:00-13:59) 11303 0 195 0 97 146 5749 1218 780 0 780 0 97
PT ATS (13:00-13:59) 47.7 0.0 60.0 0.0 30.0 45.0 46.6 41.7 48.0 0.0 48.0 0.0 30.0
PT DR(%) (14:00-14:59) 102 | 0.0 0.0 0.0 | 0.1 0.1 5.1 12 | 05 0.0 0.7 0.0 0.4
PT DR (14:00-14:59) 16370 0 0 0 195 195 8185 1949 780 0 1169 0 585
PT MS (14:00-14:59) 100 0.0 0.0 0.0 1.5 0.4 51.1 10.8 2.6 0.0 8.2 0.0 4.1
PT AQR(%206) (14:00-14:59) 8.3 0.0 0.0 0.0 0.1 0.1 4.2 0.9 0.2 0.0 0.7 0.0 0.3
PT AQR (14:00-14:59) 13252 0 0 0 195 49 6675 1413 341 0 1072 0 536
PT ATS (14:00-14:59) 47.9 0.0 0.0 0.0 60.0 15.0 48.9 43.5 26.3 0.0 55.0 0.0 55.0
PT DR(%0) (15:00-15:59) 8.0 0.0 0.0 0.1 0.0 0.0 4.5 0.9 0.4 0.0 0.7 0.0 0.2
PT DR (15:00-15:59) 13836 0 0 195 0 0 7210 1364 585 0 1169 0 390
PT MS (15:00-15:59) 100 0.0 0.0 1.2 0.0 0.0 51.% 10.1 3.5 0.0 6.6 0.0 1.9
PT AQR (%) (15:00-15:59) 7.8 0.0 0.0 0.1 0.0 0.0 4.0% 0.8 0.3 0.0 0.5 0.0 0.2
PTAQR (15:00-15:59) 12521 0 0 146 0 0 6382 1267 438 0 828 0 244
PT ATS (15:00-15:59) 54.3 0.0 0.0 45.0 0.0 0.0 53.1 55.7 45.0 0.0 42.5 0.0 37.5
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Charting the uncharted

TVK-24, TV Gagauzia (GRT)/

Sondaj de audienta

UTA Gagauzia

AUDIENTA TV — INTERVALE ORARE ... CONTINUARE
/Intervalul 16:00-20:59/Posturile: Aiin - Aciic, ATV (Bizim Aidinic), Euro -TV, Eni Ai, 2 Plus (Antena 1), Pervii canal (ORT), Rossia (RTR), REN TV, Moldova 1, NIT

Living ideas

SENS

o ATV . Pervii . TV
Total AA‘IcI:?Tc_ (Bizim Elfl_r\i) ) EAr:| ( Arftzlnu; 1 canal I?S_SI_SF;‘;‘ RTEVN Moliova NIT | TVK-24 | Gagauzia
Aidinic) (ORT) (GRT)
PT DR(%) (16:00-16:59) 123 | 0.0 0.0 00 | 0.2 0.0 5.5 15 | 05 0.2 0.9 0.0 0.4
PT DR (16:00-16:59) 19683 0 0 0 390 0 8770 2339 780 390 1364 0 585
PT MS (16:00-16:59) 100 0.0 0.0 0.0 1.7 0.0 44.2 11.7 3.6 2.2 5.8 0.0 2.2
PT AQR (% )( 16:00-16:59) | 11.0 | 0.0 0.0 00 | 0.2 0.0 4.8 13 | 04 0.2 0.6 0.0 0.2
PT AQR (16:00-16:59) 17539 0 0 0 292 0 7746 2046 633 390 1023 0 390
PT ATS (16:00-16:59) 53.5 0.0 0.0 0.0 45.0 0.0 53.0 52.5 48.8 60.0 45.0 0.0 40.0
PT DR(%) (17:00-17:59) 14.1 | 0.0 0.0 0.0 | 04 0.0 6.3 12 | 0.9 0.5 1.1 0.0 0.6
PT DR (17:00-17:59) 22606 0 0 0 585 0 10134 1949 1364 780 1754 0 974
PT MS (17:00-17:59) 100 0.0 0.0 0.0 2.6 0.0 41.1 8.0 5.4 4.1 9.0 0.0 3.6
PT AQR(%) (17:00-17:59) | 11.9 | 0.0 0.0 00 | 0.3 0.0 4.9 09 | 06 0.5 1.1 0.0 0.4
PT AQR (17:00-17:59) 18952 0 0 0 487 0 7795 1510 1023 780 1705 0 682
PT ATS (17:00-17:59) 50.3 0.0 0.0 0.0 50.0 0.0 46.2 46.5 45.0 60.0 58.3 0.0 42.0
PT DR(%6) (18:00-18:59) 18.9 | 0.0 0.0 00 | 05 0.1 8.0 27 | 1.2 0.7 1.1 0.0 1.1
PT DR (18:00-18:59) 30206 0 0 0 780 195 12862 4287 1949 1169 1754 0 1754
PT MS (18:00-18:59) 100 0.0 0.0 0.0 2.7 0.8 40.4 13.7 5.4 3.5 5.8 0.0 4.8
PT AQR (%) (18:00-18:59) | 15.9 | 0.0 0.0 00 | 04 0.1 6.4 22 | 09 0.5 0.9 0.0 0.8
PTAQR (18:00-18:59) 25334 0 0 0 682 195 10231 3459 1364 877 1462 0 1218
PT ATS (18:00-18:59) 50.3 0.0 0.0 0.0 52.5 60.0 47.7 48.4 42.0 45.0 50.0 0.0 41.7
PT DR(%0) (19:00-19:59) 38.3 0.0 0.1 0.0 0.6 0.0 19.3 4.8 1.1 4.8 2.1 0.0 1.7
PT DR (19:00-19:59) 61192 0 195 0 974 0 30791 7600 1754 7600 3313 0 2728
PT MS (19:00-19:59) 100 0.0 0.4 0.0 1.4 0.0 46.7 11.0 3.0 11.3 4.7 0.0 3.9
PT AQR(%) (19:00-19:59) | 31.8 | 0.0 0.1 00 | 05 0.0 14.8 35 | 0.9 3.6 15 0.0 1.3
PT AQR (19:00-19:59) 50814 0 195 0 731 0 23678 5554 1510 5700 2387 0 1998
PT ATS (19:00-19:59) 49.7 0.0 60.0 0.0 45.0 0.0 46.1 43.8 51.7 45.0 43.2 0.0 43.9
PT DR(%6) (20:00-20:59) 60.1 | 0.4 0.4 0.0 | 09 0.2 40.0 73 | 16 15 2.2 0.1 2.1
PT DR (20:00-20:59) 96075 585 585 0 1364 390 63920 11693 | 2533 2339 3508 195 3313
PT MS (20:00-20:59) 100 0.5 0.6 0.0 0.8 0.3 64.4 9.8 2.2 1.6 2.7 0.1 3.2
PT AQR (%0) (20:00-20:59) 54.3 0.1 0.3 0.0 0.5 0.2 35.1 5.3 1.2 0.9 1.5 0.1 1.8
PTAQR (20:00-20:59) 86818 146 487 0 731 244 56125 8526 1949 1364 2387 97 2826
PT ATS (20:00-20:59) 54.4 45.0 50.0 0.0 32.1 37.5 52.7 43.8 46.2 35.0 40.8 30.0 51.2
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Charting the uncharted

TVK-24, TV Gagauzia (GRT)/

Sondaj de audienta

UTA Gagauzia
AUDIENTA TV — INTERVALE ORARE ... CONTINUARE
/Intervalul 21:00-04:59/Posturile: Aiin - Aciic, ATV (Bizim Aidinic), Euro -TV, Eni Ai, 2 Plus (Antena 1), Pervii canal (ORT), Rossia (RTR), REN TV, Moldova 1, NIT

Living ideas

SENS

o ATV . Pervii . TV
Total AA‘IcI:?Tc_ (Bizim Elfl_r\i) ) EAr:| ( Arftzlnu; 1 canal I?S_SI_SF;‘;‘ RTEVN Moliova NIT | TVK-24 | Gagauzia
Aidinic) (ORT) (GRT)
PT DR(%) (21:00-21:59) 57.4 | 0.0 0.1 02 | 07 0.6 335 99 | 16 2.4 3.4 0.2 2.3
PT DR (21:00-21:59) 91788 0 195 390 1169 974 53591 15785 | 2533 3898 5457 390 3703
PT MS (21:00-21:59) 100 0.0 0.2 0.3 0.7 0.8 52.3 13.7 1.9 3.3 4.8 0.2 2.8
PT AOR (% )( 21:00-21:59) | 52.8 | 0.0 0.1 02 | 04 0.4 27.6 72 | 10 1.8 2.5 0.1 15
PT AQR (21:00-21:59) 84382 0 195 292 585 633 44091 11547 | 1608 2826 4044 195 2387
PT ATS (21:00-21:59) 55.2 0.0 60.0 45.0 30.0 39.0 49.4 43.9 38.1 43.5 44.5 30.0 38.7
PT DR(%0) (22:00-22:59) 41.1 0.0 0.1 0.2 0.9 0.2 18.5 6.2 2.0 2.9 3.4 0.1 1.5
PT DR (22:00-22:59) 65674 0 195 390 1364 390 29621 9939 3118 4677 5457 195 2339
PT MS (22:00-22:59) 100 0.0 0.3 0.6 2.3 0.4 40.8 12.8 3.4 6.0 7.3 0.3 2.7
PT AQR(%0) (22:00-22:59) 35.2 0.0 0.1 0.2 0.8 0.2 14.4 4.5 1.2 2.1 2.6 0.1 0.9
PT AQR (22:00-22:59) 56320 0 195 341 1315 244 22996 7210 1900 3362 4092 195 1510
PT ATS (22:00-22:59) 51.5 0.0 60.0 52.5 57.9 37.5 46.6 43.5 36.6 43.1 45.0 60.0 38.8
PT DR(%) (23:00-04:59) 154 | 0.0 0.1 00 | 06 0.1 6.0 27 | 0.9 0.6 1.2 0.0 0.4
PT DR (23:00-04:59) 24555 0 195 0 974 195 9549 4287 1364 974 1949 0 585
PT MS (23:00-04:59) 100 0.0 0.9 0.0 1.2 0.2 40.7 13.2 4.9 3.2 9.3 0.0 1.2
PT AQR (%) (23:00-04:59) | 3.3 0.0 0.1 00 | 0.0 0.0 13 04 | 0.2 0.1 0.3 0.0 0.1
PTAQR (23:00-04:59) 5298 0 49 0 61 12 2144 694 256 171 487 0 61
PT ATS (23:00-04:59) 51.4 0.0 60.0 0.0 15.0 15.0 53.9 38.9 45.0 42.0 60.0 0.0 25.0

20




e Sondaj de audienta
IMAS-NC: e 398Uz
Charting the uncharted UTAGagaUZIa

AUDIENTA TV — INTERVALE ORARE
/Intervalul 05:00-10:59/Posturile: VDT, Vultelcom, HTB, CTC, TNT Sport, 1+1 Ucraina, DTV, Discovery, MUZ TV, Alt post/

Total VDT | Vultelcom | HTB CTC TNT Sport 1+.1 DTV | Discovery MUz Alt
Ucraina TV post
PT DR(%6) (05:00-06:59) 4.8 0.0 0.0 0.0 0.4 0.0 0.0 0.1 0.0 0.0 0.0 0.2
PT DR (05:00-06:59) 7600 0 0 0 585 0 0 195 0 0 0 390
PT MS (05:00-06:59) 100 0.0 0.0 0.0 7.4 0.0 0.0 1.6 0.0 0.0 0.0 9.8
PT AQR (26 )( 05:00-06:59) 1.9 0.0 0.0 0.0 0.1 0.0 0.0 0.1 0.0 0.0 0.0 0.2
PT AQR (05:00-06:59) 2972 0 0 0 219 0 0 49 0 0 0 292
PT ATS (05:00-06:59) 71.9 0.0 0.0 0.0 55.0 0.0 0.0 60.0 0.0 0.0 0.0 30.0
PT DR(%6) (07:00-07:59) 8.5 0.0 0.0 0.1 0.6 0.0 0.1 0.1 0.0 0.0 0.1 0.1
PT DR (07:00-07:59) 13641 0 0 195 974 0 195 195 0 0 195 195
PT MS (07:00-07:59) 100 0.0 0.0 1.1 5.9 0.0 0.5 2.1 0.0 0.0 1.1 2.1
PT AQR(%26) (07:00-07:59) 5.7 0.0 0.0 0.1 0.3 0.0 0.1 0.1 0.0 0.0 0.1 0.1
PT AQR (07:00-07:59) 9111 0 0 97 536 0 49 195 0 0 97 195
PT ATS (07:00-07:59) 40.1 0.0 0.0 30.0 33.0 0.0 15.0 60.0 0.0 0.0 30.0 60.0
PT DR(%6) (08:00-08:59) 7.6 0.0 0.0 0.1 0.2 0.0 0.0 0.0 0.0 0.0 0.2 0.1
PT DR (08:00-08:59) 12082 0 0 195 390 0 0 0 0 0 390 195
PT MS (08:00-08:59) 100 0.0 0.0 1.1 3.3 0.0 0.0 0.0 0.0 0.0 2.7 2.2
PT AQR (%06) (08:00-08:59) 5.6 0.0 0.0 0.1 0.2 0.0 0.0 0.0 0.0 0.0 0.2 0.1
PTAQR (08:00-08:59) 8916 0 0 97 292 0 0 0 0 0 244 195
PT ATS (08:00-08:59) 49.8 0.0 0.0 60.0 40.0 0.0 0.0 0.0 0.0 0.0 50.0 45.0
PT DR(%6) (09:00-09:59) 8.4 0.0 0.0 0.2 0.4% 0.0 0.0 0.0 0.0 0.0 0.4% | 0.2%
PT DR (09:00-09:59) 13447 0 0 390 585 0 0 0 0 0 585 390
PT MS (09:00-09:59) 100 0.0 0.0 3.5 3.5% 0.0 0.0 0.0 0.0 0.0 4.4% 2.6%
PT AQR(%26) (09:00-09:59) 7.0 0.0 0.0 0.2 0.2% 0.0 0.0 0.0 0.0 0.0 0.3% | 0.2%
PT AQR (09:00-09:59) 11157 0 0 390 390 0 0 0 0 0 487 292
PT ATS (09:00-09:59) 47.8 0.0 0.0 50.0 39.4 0.0 0.0 0.0 0.0 0.0 60.0 15.0
PT DR(%06) (10:00-10:59) 8.5 0.0 0.0 0.4 1.0 0.0 0.0 0.0 0.0 0.0 0.1 0.1
PT DR (10:00-10:59) 13641 0 0 585 1559 0 0 0 0 0 195 195
PT MS (10:00-10:59) 100 0.0 0.0 4.5 9.4 0.0 0.0 0.0 0.0 0.0 1.8 0.4
PT AQR (%06) (10:00-10:59) 6.8 0.0 0.0 0.3 0.6 0.0 0.0 0.0 0.0 0.0 0.1 0.1
PTAQR (10:00-10:59) 10864 0 0 487 1023 0 0 0 0 0 195 49
PT ATS (10:00-10:59) 47.8 0.0 0.0 50.0 39.4 0.0 0.0 0.0 0.0 0.0 60.0 15.0




e Sondaj de audienta
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Charting the uncharted

AUDIENTA TV — INTERVALE ORARE ... CONTINUARE
/Intervalul 11:00-15:59/Posturile: VDT, Vultelcom, HTB, CTC, TNT Sport, 1+1 Ucraina, DTV, Discovery, MUZ TV, Alt post/

Total VDT | Vultelcom | HTB CTC TNT Sport 1+.1 DTV | Discovery MUz Alt
Ucraina TV post

PT DR(%6) (11:00-11:59) 8.4 0.0 0.0 0.5 0.6 0.1 0.0 0.1 0.0 0.0 0.1 0.1
PT DR (11:00-11:59) 13447 0 0 780 974 195 0 195 0 0 195 195
PT MS (11:00-11:59) 100 0.0 0.0 5.3 8.3 1.8 0.0 1.8 0.0 0.0 1.8 1.8
PT AQR (26 )(11:00-11:59) 7.0 0.0 0.0 0.4 0.6 0.1 0.0 0.1 0.0 0.0 0.1 0.1
PT AQR (11:00-11:59) 11108 0 0 585 926 195 0 195 0 0 195 195
PT ATS (11:00-11:59) 49.6 0.0 0.0 45.0 57.0 60.0 0.0 60.0 0.0 0.0 60.0 60.0
PT DR(%0) (12:00-12:59) 8.8 0.0 0.0 0.4 0.7 0.1 0.0 0.0 0.0 0.0 0.1 0.1
PT DR (12:00-12:59) 14031 0 0 585 1169 195 0 0 0 0 195 195
PT MS (12:00-12:59) 100 0.0 0.0 4.9 7.3 1.6 0.0 0.0 0.0 0.0 1.6 0.8
PT AQR(%26) (12:00-12:59) 7.5% 0.0 0.0 0.4 0.5 0.1 0.0 0.0 0.0 0.0 0.1 0.1
PT AQR (12:00-12:59) 11985 0 0 585 877 195 0 0 0 0 195 97
PT ATS (12:00-12:59) 51.3 0.0 0.0 60.0 45.0 60.0 0.0 0.0 0.0 0.0 60.0 30.0
PT DR(%6) (13:00-13:59) 8.9 0.0 0.0 0.4 0.5 0.1 0.0 0.0 0.0 0.0 0.4 0.1
PT DR (13:00-13:59) 14226 0 0 585 780 195 0 0 0 0 585 195
PT MS (13:00-13:59) 100 0.0 0.0 5.2 6.0 1.7 0.0 0.0 0.0 0.0 5.2 1.7
PT AQR (26) (13:00-13:59) 7.1 0.0 0.0 0.4 0.4 0.1 0.0 0.0 0.0 0.0 0.4 0.1
PTAQR (13:00-13:59) 11303 0 0 585 682 195 0 0 0 0 585 195
PT ATS (13:00-13:59) 47.7 0.0 0.0 60.0 52.5 60.0 0.0 0.0 0.0 0.0 60.0 60.0
PT DR(%06) (14:00-14:59) 10.2 0.0 0.0 0.6 0.9 0.2 0.0 0.0 0.0 0.0 0.4 0.1
PT DR (14:00-14:59) 16370 0 0 974 1364 390 0 0 0 0 585 195
PT MS (14:00-14:59) 100 0.0 0.0 6.3 7.8 3.0 0.0 0.0 0.0 0.0 2.6 1.5
PT AQR(%26) (14:00-14:59) 8.3 0.0 0.0 0.5 0.6 0.2 0.0 0.0 0.0 0.0 0.2 0.2
PT AQR (14:00-14:59) 13252 0 0 828 1023 390 0 0 0 0 341 390
PT ATS (14:00-14:59) 47.9 0.0 0.0 51.0 45.0 60.0 0.0 0.0 0.0 0.0 35.0 60.0
PT DR(%06) (15:00-15:59) 8.% 0.0 0.0 0.1 1.2 0.2 0.0 0.0 0.1 0.1 0.1 0.4
PT DR (15:00-15:59) 13836 0 0 195 1949 390 0 0 195 195 195 585
PT MS (15:00-15:59) 100 0.0 0.0 1.6 14.4 1.9 0.0 0.0 0.8 1.6 1.6 3.9
PT AQR (%6) (15:00-15:59) 7.8 0.0 0.0 0.1 1.1 0.2 0.0 0.0 0.1 0.1 0.1 0.3
PTAQR (15:00-15:59) 12521 0 0 195 1803 244 0 0 97 195 195 487
PT ATS (15:00-15:59) 54.3 0.0 0.0 60.0 55.5 37.5 0.0 0.0 30.0 60.0 60.0 50.0
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Charting the uncharted

AUDIENTA TV — INTERVALE ORARE ... CONTINUARE
/Intervalul 16:00-20:59/Posturile: VDT, Vultelcom, HTB, CTC, TNT Sport, 1+1 Ucraina, DTV, Discovery, MUZ TV, Alt post/

Total VDT | Vultelcom | HTB CTC TNT Sport 1+.1 DTV | Discovery MUz Alt

Ucraina TV post

PT DR(%6) (16:00-16:59) 12.3 0.0 0.0 0.5 1.7 0.4 0.1 0.0 0.1 0.0 0.2 0.5
PT DR (16:00-16:59) 19683 0 0 780 2728 585 195 0 195 0 390 780
PT MS (16:00-16:59) 100 0.0 0.0 4.4 13.3 2.5 1.1 0.0 11 0.0 2.2 3.9
PT AQR (26)(16:00-16:59) | 11.0 0.0 0.0 0.5 15 0.3 0.1 0.0 0.1 0.0 0.2 0.4
PT AQR (16:00-16:59) 17539 0 0 780 2339 438 195 0 195 0 390 682
PT ATS (16:00-16:59) 53.5 0.0 0.0 60.0 51.4 45.0 60.0 0.0 60.0 0.0 60.0 52.5
PT DR(%06) (17:00-17:59) 14.1 0.0 0.0 0.6 2.1 0.4 0.1 0.1 0.0 0.0 0.2 0.2
PT DR (17:00-17:59) 22606 0 0 974 3313 585 195 195 0 0 390 390
PT MS (17:00-17:59) 100 0.0 0.0 4.1 14.7 2.3 0.8 0.5 0.0 0.0 2.1 1.8
PT AQR(%26) (17:00-17:59) 11.9 0.0 0.0 0.5 1.7 0.3 0.1 0.1 0.0 0.0 0.2 0.2
PT AQR (17:00-17:59) 18952 0 0 780 2777 438 146 97 0 0 390 341
PT ATS (17:00-17:59) 50.3 0.0 0.0 48.0 50.3 45.0 45.0 30.0 0.0 0.0 60.0 52.5
PT DR(%6) (18:00-18:59) 18.9 0.0 0.0 0.7 2.3 0.2 0.1 0.0 0.0 0.1 0.2 0.6
PT DR (18:00-18:59) 30206 0 0 1169 3703 390 195 0 0 195 390 974
PT MS (18:00-18:59) 100 0.0 0.0 3.7 12.9 1.0 0.8 0.0 0.0 0.4 1.2 3.3
PT AQR (26) (18:00-18:59) 15.9 0.0 0.0 0.6 2.0 0.2 0.1 0.0 0.0 0.1 0.2 0.5
PTAQR (18:00-18:59) 25334 0 0 926 3264 244 195 0 0 97 292 828
PT ATS (18:00-18:59) 50.3 0.0 0.0 47.5 52.9 37.5 60.0 0.0 0.0 30.0 45.0 51.0
PT DR(%06) (19:00-19:59) 38.3 0.0 0.1 1.7 3.9 0.0 0.2 0.1 0.0 0.0 0.2 0.7
PT DR (19:00-19:59) 61192 0 195 2728 6236 0 390 195 0 0 390 1169
PT MS (19:00-19:59) 100 0.0 0.1 4.3 10.5 0.0 0.5 0.4 0.0 0.0 0.7 1.2
PT AQR(%26) (19:00-19:59) 31.8 0.0 0.0 14 3.3 0.0 0.2 0.1 0.0 0.0 0.2 0.4
PT AQR (19:00-19:59) 50814 0 49 2192 5310 0 244 195 0 0 341 585
PT ATS (19:00-19:59) 49.7 0.0 15.0 48.2 51.1 0.0 37.5 60.0 0.0 0.0 52.5 30.0
PT DR(%06) (20:00-20:59) 60.1 0.0 0.1 2.3 5.2 0.5 0.4 0.1 0.1 0.1 0.0 1.0
PT DR (20:00-20:59) 96075 0 195 3703 8380 780 585 195 195 195 0 1559
PT MS (20:00-20:59) 100 0.0 0.1 3.6 7.0 0.6 0.4 0.2 0.2 0.2 0.0 15
PT AQR (%26) (20:00-20:59) 54.3 0.0 0.1 2.0 3.8 0.3 0.2 0.1 0.1 0.1 0.0 0.8
PTAQR (20:00-20:59) 86818 0 49 3118 6090 487 341 195 146 195 0 1315
PT ATS (20:00-20:59) 54.4 0.0 15.0 50.5 43.6 37.5 35.0 60.0 45.0 60.0 0.0 50.6
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Charting the uncharted

AUDIENTA TV — INTERVALE ORARE ... CONTINUARE
/Intervalul 21:00-04:59/Posturile: VDT, Vultelcom, HTB, CTC, TNT Sport, 1+1 Ucraina, DTV, Discovery, MUZ TV, Alt post/

Total VDT | Vultelcom | HTB CTC TNT Sport 1+.1 DTV | Discovery MUz Alt

Ucraina TV post

PT DR(%6) (21:00-21:59) 57.4 0.2 0.0 3.0 6.1 0.4 0.2 0.0 0.1 0.1 0.2 1.3
PT DR (21:00-21:59) 91788 | 390 0 4872 9744 585 390 0 195 195 390 2144
PT MS (21:00-21:59) 100 0.5 0.0 4.3 10.3 0.6 0.2 0.0 0.2 0.2 0.5 2.0
PT AQR (26)(21:00-21:59) | 52.8 0.2 0.0 2.3 5.5 0.3 0.1 0.0 0.1 0.1 0.2 1.1
PT AQR (21:00-21:59) 84382 | 390 0 3654 8721 536 195 0 195 195 390 1705
PT ATS (21:00-21:59) 55.2 60.0 0.0 45.0 53.7 55.0 30.0 0.0 60.0 60.0 60.0 47.7
PT DR(%06) (22:00-22:59) 41.1 0.0 0.0 2.3 4.3 0.7 0.2 0.1 0.0 0.2 0.4 1.7
PT DR (22:00-22:59) 65674 0 0 3703 6821 1169 390 195 0 390 585 2728
PT MS (22:00-22:59) 100 0.0 0.0 5.1 10.3 1.6 0.4 0.3 0.0 0.5 0.9 3.8
PT AQR(%26) (22:00-22:59) 35.2 0.0 0.0 1.8 3.6 0.6 0.2 0.1 0.0 0.2 0.3 1.3
PT AQR (22:00-22:59) 56320 0 0 2874 5798 926 244 195 0 292 487 2144
PT ATS (22:00-22:59) 51.5 0.0 0.0 46.6 51.0 47.5 37.5 60.0 0.0 45.0 50.0 47.1
PT DR(%6) (23:00-04:59) 15.4 0.0 0.0 1.0 1.6 0.0 0.0 0.1 0.0 0.0 0.2 1.1
PT DR (23:00-04:59) 24555 0 0 1559 2533 0 0 195 0 0 390 1754
PT MS (23:00-04:59) 100 0.0 0.0 4.2 12.3 0.0 0.0 0.5 0.0 0.0 1.9 6.5
PT AQR (26) (23:00-04:59) 3.3 0.0 0.0 0.1 0.4 0.0 0.0 0.0 0.0 0.0 0.1 0.2
PTAQR (23:00-04:59) 5298 0 0 219 646 0 0 24 0 0 97 341
PT ATS (23:00-04:59) 51.4 0.0 0.0 33.8 61.2 0.0 0.0 30.0 0.0 0.0 60.0 46.7




Sondaj de audienta

Charting the uncharted

I11. AUDIENTA TV — PROFILUL TELESPECTATORILOR

UTA Gagauzia

% col Total AiTrl— AT\_/ _(B_izim Euro - Eni Ai 2 Plus Pervii canal Rossia REN
Aciic Aidinic) TV (Antena 1) (ORT) (RTR) TV

Esantion ( numar de persoane) 653 3 3 6 24 7 539 189 55
Sex Masculin 48.4 33.3 0.0 50.0 54.2 14.3 47.3 61.8 61.8
Feminin 51.6 66.7 100.0 50.0 45.8 85.7 52.7 38.2 38.2

15- 19 ani 20.7 33.3 33.3 0.0 29.2 14.3 17.4 30.9 30.9

20 - 29 ani 21.0 0.0 33.3 16.7 25.0 0.0 20.6 21.8 21.8

Grup de varsts 30 - 39 an! 15.5 0.0 0.0 0.0 8.3 0.0 16.9 14.5 14.5
40 - 49 ani 16.8 33.3 33.3 33.3 12.5 28.6 17.4 14.5 14.5

50 - 59 ani 14.4 33.3 0.0 16.7 12.5 28.6 14.7 12.7 12.7

60+ ani 11.6 0.0 0.0 33.3 12.5 28.6 13.0 5.5 5.5

Casatorit(3) 58.5 66.7 66.7 66.7 | 417 71.4 62.2 54.5 54.5

Divortat/a, Despartit/a 2.6 0.0 0.0 0.0 0.0 0.0 3.2 55 5.5

Situatia familiald vaduv/a 5.7 0.0 0.0 16.7 8.3 0.0 5.6 0.0 0.0
Cuplu necasatorit 1.7 0.0 0.0 0.0 0.0 0.0 1.3 0.0 0.0

Nu a fost casatorit 31.5 33.3 33.3 16.7 50.0 28.6 27.8 40.0 40.0

Studii incomplete 60.8 33.3 66.7 333 | 75.0 28.6 59.6 618 | 618

Sc. generald, sc. Prof. 19.0 66.7 0.0 33.3 12.5 71.4 19.7 25.5 25.5

Studii Liceu, colegiu 5.4 0.0 0.0 16.7 0.0 0.0 6.1 3.6 3.6
Studii superioare 14.7 0.0 33.3 16.7 12.5 0.0 14.7 9.1 9.1

Nu raspund 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Categoria AB (superior) 16.5 0.0 33.3 33.3 20.8 14.3 16.3 10.9 10.9

Statut social Categoria C (mediu) 25.1 0.0 0.0 33.3 12.5 28.6 24.9 23.6 23.6
Categoria DE (inferior) 25.4 33.3 33.3 33.3 20.8 28.6 25.0 30.9 30.9

NS/NR 32.9 66.7 33.3 0.0 45.8 28.6 33.8 34.5 34.5

Viedi Urban 72.7 66.7 66.7 833 | 75.0 71.4 71.1 638 | 636
Rural 27.3 33.3 33.3 16.7 25.0 28.6 28.9 36.4 36.4

Limba vorbits in RLJS% § 36.0 33.3 66.7 66.7 54.2 14.3 33.6 40.0 40.0
familie Gégduza 60.3 33.3 33.3 33.3 37.5 71.4 62.5 56.4 56.4
Alta 3.7 33.3 0.0 0.0 8.3 14.3 3.9 3.6 3.6

Limba in care Rus3 71.1 66.7 66.7 83.3 54.2 71.4 69.9 70.9 70.9
preferd priveascd Gagauza 8.6 33.3 0.0 0.0 12.5 0.0 8.9 7.3 7.3
canale TV Alta 20.4 0.0 33.3 16.7 33.3 28.6 21.2 21.8 21.8

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

/In tabel sunt indicate rdspunsurile de ,,Da’”/
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Audienta Tv — Profilul ascultatorilor ... continuare

% col Total | Moldova 1 NIT TvK-24 Y ?Gag%‘z'a VDT Vultelcom NTV
Esantion ( numar de persoane) 653 84 82 8 59 2 1 64
Sex Masculin 48.4 53.7 37.5 54.2 0.0 0.0 0.0 59.4
Feminin 51.6 46.3 62.5 45.8 100.0 100.0 100.0 40.6
15 - 19 ani 20.7 23.2 12.5 11.9 0.0 0.0 0.0 17.2
20 - 29 ani 21.0 22.0 25.0 15.3 0.0 100.0 0.0 18.8
Grup de varst3 30 - 39 ani 15.5 18.3 12.5 23.7 0.0 0.0 0.0 14.1
40 - 49 ani 16.8 17.1 12.5 10.2 0.0 0.0 0.0 25.0
50 - 59 ani 14.4 12.2 25.0 22.0 100.0 0.0 100.0 18.8
60+ ani 11.6 7.3 12.5 16.9 0.0 0.0 0.0 6.3
Casitorit(%) 58.5 61.0 87.5 62.7 100.0 0.0 100.0 60.9
Divortat/3, Despartit/a 2.6 0.0 0.0 0.0 0.0 0.0 0.0 1.6
Situatia familiald | V&duv/3 5.7 6.1 0.0 6.8 0.0 0.0 0.0 1.6
Cuplu necdsdtorit 1.7 0.0 0.0 3.4 0.0 0.0 0.0 4.7
Nu a fost casatorit 31.5 32.9 12.5 27.1 0.0 100.0 0.0 31.3
Studii incomplete 60.8 57.3 62.5 59.3 100.0 0.0 100.0 51.6
Sc. generald, sc. Prof. 19.0 19.5 12.5 22.0 0.0 0.0 0.0 20.3
Studii Liceu, colegiu 5.4 8.5 12.5 1.7 0.0 0.0 0.0 7.8
Studii superioare 14.7 14.6 12.5 16.9 0.0 100.0 0.0 20.3
Nu r&spund 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Categoria AB (superior) 16.5 12.2 0.0 18.6 0.0 0.0 0.0 18.8
Statut social Categoria C (mediu) 25.1 25.6 12.5 15.3 0.0 0.0 0.0 23.4
Categoria DE (inferior) 25.4 19.5 25.0 35.6 50.0 0.0 100.0 42.2
NS/NR 32.9 42.7 62.5 30.5 50.0 100.0 0.0 15.6
Medi Urban 72.7 57.3 75.0 79.7 100.0 100.0 100.0 84.4
Rural 27.3 42.7 25.0 20.3 0.0 0.0 0.0 15.6
Limba Vorbits n Rusd 36.0 25.6 12.5 35.6 0.0 100.0 0.0 56.3
familie Gégduzs 60.3 70.7 75.0 62.7 100.0 0.0 100.0 42.2
Alta 3.7 3.7 12.5 1.7 0.0 0.0 0.0 1.6
Limba in care Rusé 71.1 74.4 75.0 66.1 50.0 100.0 100.0 82.8
preferd priveascd | Gagduzd 8.6 6.1 0.0 8.5 50.0 0.0 0.0 9.4
canale TV Alta 20.4 19.5 25.0 25.4 0.0 0.0 0.0 7.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

/In tabel sunt indicate rdspunsurile de ,Da’/
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Audienta TV — Profilul ascultatorilor...continuare

% col Total CTC TNT Sport Ucraina DTV Discovery MUZ TV Alt post
Esantion ( numar de persoane) 653 115 16 5 6 3 4 14 32
Sex Masculin 48.4 49.6 375 100.0 50.0 33.3 25.0 57.1 42.4
Feminin 51.6 50.4 62.5 0.0 50.0 66.7 75.0 42.9 57.6
15 - 19 ani 207 | 1o% 31.3 60.0 16.7 0.0 0.0 57.1 21.2
20 - 29 ani 21.0 26.1 25.0 40.0 33.3 33.3 25.0 21.4 24.2
Grup de varstd 30-39 an! 15.5 11.3 18.8 0.0 16.7 33.3 50.0 21.4 9.1
40 - 49 ani 16.8 8.7 12.5 0.0 16.7 0.0 25.0 0.0 21.2
50 - 59 ani 14.4 7.0 12.5 0.0 0.0 0.0 0.0 0.0 12.1
60+ ani 11.6 3.5 0.0 0.0 16.7 33.3 0.0 0.0 12.1
Casatorit(d) 58.5 38.3 56.3 20.0 50.0 0.0 75.0 21.4 66.7
Divortat/d, Despartit/a 2.6 1.7 0.0 0.0 0.0 33.3 0.0 0.0 0.0
Situatia familialda | vaduv/3 5.7 2.6 0.0 0.0 0.0 33.3 0.0 0.0 6.1
Cuplu necasdtorit 1.7 1.7 0.0 20.0 0.0 0.0 0.0 0.0 0.0
Nu a fost césétorit 315 | BoN 43.8 60.0 50.0 33.3 25.0 78.6 27.3
Studii incomplete 60.8 61.7 68.8 60.0 50.0 33.3 50.0 64.3 63.6
Sc. generald, sc. Prof. 19.0 13.9 18.8 20.0 16.7 0.0 50.0 214 18.2
Studii Liceu, colegiu 5.4 4.3 0.0 0.0 0.0 0.0 0.0 0.0 3.0
Studii superioare 14.7 19.1 12.5 20.0 33.3 66.7 0.0 14.3 15.2
Nu rdspund 0.2 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Categoria AB (superior) 16.5 16.5 18.8 20.0 50.0 0.0 0.0 14.3 18.2
Statut social Categoria C (mediu) 25.1 22.6 25.0 20.0 0.0 33.3 50.0 14.3 24.2
Categoria DE (inferior) 25.4 29.6 50.0 60.0 33.3 33.3 50.0 57.1 39.4
NS/NR 32.9 31.3 6.3 0.0 16.7 33.3 0.0 14.3 18.2
Mediu Urban 72.7 85.2 62.5 60.0 100.0 100.0 100.0 85.7 66.7
Rural 27.3 14.8 37.5 40.0 0.0 0.0 0.0 14.3 33.3
Limba vorbit3 in RL,‘S% § 36.0 46.1 375 0.0 50.0 66.7 100.0 71.4 42.4
familie Gagauza 60.3 52.2 62.5 100.0 50.0 33.3 0.0 28.6 45.5
Alta 3.7 1.7 0.0 0.0 0.0 0.0 0.0 0.0 12.1
Limba in care Rusd 71.1 75.7 87.5 80.0 83.3 66.7 100.0 92.9 87.9
preferd priveasca = Gagduza 8.6 6.1 6.3 20.0 0.0 0.0 0.0 7.1 3.0
canale TV Alta 20.4 18.3 6.3 0.0 16.7 33.3 0.0 0.0 9.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

/In tabel sunt indicate rdspunsurile de ,,Da’/
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V. GHID DE EVALUARE A INDICATORILOR DE AUDIENTA TV

Notorietate a marcii - Gradul de recunoastere/ popularitatea (a) unei marci/ firme
in randul publicului (clientii potentiali, subiectii unei cercetari prin sondaj etc.), expresie a
renumelui sau celebritatii sale. Acest indicator se exprima sub forma de procent din populatia
totald care recunoaste marca/ firma/ personalitatea respectiva.

Notorietate spontana (Spontaneous Recall) - Abilitatea unui respondent de a-Si
aminti nume sau evenimente fara ajutorul intervievatorului sau procentul de persoane care
citeaza in mod spontan marca, fara nici un alt indiciu din partea recenzorului.

Notorietate asistata (Aided Recall) O tehnica de cercetare prin care respondentul
este ajutat intr-o oarecare masura sa isi aminteasca expunerea publicitara la unui produs sau
la un anumit tip de media. Procentul de persoane care recunosc marca dintr-o lista
cuprinzand mai multe marci diferite, propusa de cercetator.

Daily Reach ( 2% si mii persoane) (Penetrarea neta, alte denumiri — Net reach,
Unduplicated Reach, Audienta neta zilnicd): prezinta numadrul de persoane care a vizionat
TNTR-O ZI minim 5 minute un program tv. Persoanele care au vizionat de mai multe ori, mai
mult de 5 minute, nu se iau in considerare decat o singura datd, indiferent de durata
ascultarii. Este exprimat in procente din esantionul ponderat si mii persoane din universul
cercetarii.

Weekly Reach ( % si mii persoane) prezintd numarul de persoane care au
vizionat cel putin o datd intr-o saptamana obisnuitd (medie) un program tv (persoane
neduplicate expuse minim 5 minute in decursul SAPTAMINII obisnuite ). Se calculeaza prin
numadrarea persoanelor care au ascultat respectivul post de radio in ultimele 7 zile. Este
exprimat in mii persoane din universul cercetarii.

Cu alte cuvinte prin Daily Reach cat si Weekly Reach se poate calcula cate
persoane diferite s-au expus unui program/post de-a lungul unei perioade de
timp, indiferent de faptul ca au facut acest lucru odata sau de mai multe ori, deci
indiferent de frecventa expunerii.

Utilizatorii datelor de audienta, in mod deosebit anunfdtorii de publicitate, au
nevoie sa stie nu numai cdte persoane diferite au urmarit un post, program sau
anunt comercial, ci §i frecventa cu care se intadmpld acest lucru. In timp ce pentru
posturile de tv frecventa constituie mai degraba un indicator al loialitatii,
anuntatorului de publicitate ii furnizeaza o masura a numarului de expuneri la
mesajul sau publicitar.

Se considera ca pentru a obtine un impact semnificativ asupra vanzarilor este
nevoie ca oamenii sa vadad o reclama de mai multe ori. Cat de des trebuie sa se
intdmple acest lucru pentru a creste vanzarile unui produs, unde trebuie sd se
opreasca acest bombardament publicitar pentru a nu declansa efecte secundare
(plictiseala, iritarea, respingerea produsului etc.) toate acestea sunt aspecte
extrem de complexe, pe care anuntatorii si agentiile de publicitate incearca sa le
tind sub control prin atingerea unui echilibru intre rata neta a auditiei s/
frecventa. In orice caz, un slogan care circula de mult timp in lumea publicitatii
suna cam asa: ,, Expunerea neta informeaza (cumpardtorul), dar frecventa
expunerii vinde (produsul)”.
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Market Share (partea de piata/cota de piata) reprezinta procentul din volumul
total de vizionare (numarul total de sferturi de ora vizionate) ce revine fiecdrui post tv. Este
exprimat in procente din volumul total de vizionare (din numarul de sferturi de ord
vizionate).

Partea de piata (MS) este cel mai sintetic indicator de audienta. El reflecta
performanta comparativa a fiecarui program/post tv. Se calculeaza din numarul
de persoane care au Vvizionat un anumit post/program intr-o perioadad
determinata de timp, raportat la numadrul de persoane din esantion care au
vizionat televizorul in perioada respectiva x 100.

Se observa cad partea de piata se calculeaza in raport cu audienta efectiva,
spre deosebire de alti indicatori (ex. Daily Reach) care se raporteaza la audienta
potentiala.

Average Quarter Rating (AQR) (Rating-ul unui sfert de ora mediu/Audienta
zilnica bruta pe sfert de ora) reprezinta procentul din populatie care vizioneaza
televizorul sau un anumit post tv intr-un ,sfert de ora mediu”. Este exprimat in procente din
esantionul ponderat si Tn mii persoane din universul cercetarii.

Average Time Spent - Durata medie a viziondrii exprimata in minute reprezintd
timpul petrecut in medie de un telespectator pe un post (sau pe toate). Se calculeaza
raportand suma sferturilor de ora ascultate a unui post sau a posturilor la produsul dintre
numarului de telespectatori a postului respectiv sau a posturilor si la valoarea unui sfert de
ora (15).

Acest indicator ne arata fidelitatea telespectatorilor unui post.

Prime Time - Intervalul orar in care posturile tv se bucura de o audientd maxima.
Impactul mesajelor publicitare difuzate in acest interval de timp este cel mai ridicat, dar Si
tarifele percepute sunt cele mai mari. Pentru emisiunile tv orele de varf sunt intre 19:00 —
22:59 - cu unele variatii, de la o tara la alta.

Profilul ascultatorilor — fiecare post tv isi are target-ul sau de ascultdtori. Acesta se
identifica prin anumite caracteristici demografice ca: gen, varsta, statut ocupational, studii,
mediu de trai, limba vorbita etc.

Identificarea profilului ascultatorilor unui anumit post tv ne poate determina clar daca
caracteristicile telespectatorilor sunt aceleasi cu a target-ului dorit sau daca difera si pe ce
caracteristici anume.

De asemenea prin compararea profilului unui post cu celelalte de pe piata putem
identifica posturile tv care sunt competitori directi raportat la ascultatorii tinta, sau ce post
poate deveni concurent daca postul respectiv tinde sa schimbe ascultatorii {inta.

De asemenea profilul ascultatorilor unui post tv contribuie considerabil la determinarea
de catre agentii publicitari daca promovarea unui produs/ serviciu pe un anumit post tv este
eficienta, adica daca spotul respectiv va ajunge la publicul tinta.

Indicatorii de audienta raportati la Mediul de trai — Mediul de trai poate fi o
caracteristica decisiva de modificare a indicatorilor de audientda. Acesta influentand atat
numarul de posturi care pot fi receptionate in intr-o anumita localitate cat si preferintele de
vizionare a populatiei.
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Indicatorii de audienta raportati la zi din saptamana — Indicatorii de audienta
pot atinge valori diferite in zilele unei saptamani. Cauzele pot fi programul postului respectiv
in ziua respectiva cat si stilul de viatda al telespectatorilor. O analiza intre profilul
telespectatorilor, indicatorii raportati la zilele din saptamana si grila de program a unui post
pot identifica aceste cauze.

Indicatorii de audienta raportati la intervalele orare — de asemenea valoarea
indicatorilor poate varia si in functie de ora ascultarii. Audierea radio nu este constantad
pentru toate intervalele orare ale zilei.

Raport realizat:
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